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ISSUE



PROBLEM


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



HYPOTHESIS




  
         


TEAM ORGANIZATION

 





77 participants recruited:

61 Native English speakers
16 Non-




 











EXPERIMENT PROCESS












































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EXPERIMENT OVERVIEW







SOUND CREATION














          






PARTICIPANTS

SOUND CONDITIONS

Low Fidelity
(Filtered Sound, ie. 
telephone quality)

High Fidelity
(no filter)

Babble

Babble + White 
Noise

20 Questions 20 Questions

20 Questions 20 Questions

RESULTS

For each order you hear please circleFor each order you hear, please circle,
check, or cross out the appropriate word 

i h l i b las in the example given below:

“I’d like a number 2, with cheese, without pickles and a diet coke and fries”

Press ENTER to continue…

 INTERFACE







White Noise 
+ Babble; 
Low Def

White Noise 
+ Babble; 
High Def

Babble 
Only, Low 

Def

Babble 
Only, High 

Def

Native/Non-Native 
Speakers of English

100

95

90

85

80

75

70

Order Accuracy (In Percent) Across Listening Conditions










CONCLUSION
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