
IPRO 333

Creating design to prototype learning 

modules for the Museum of Science 

and Industry



Introduction



What is a Fabrication (Fab) Lab?



This Semester’s Objectives

 Develop

 Communication

 Hardware/Software capabilities

 Prototypes/Programs

 Marketing Plan



Team Methodology

 Research
 MIT Fab Lab visit

 IPRO-MSI meetings

 Rice campus trip

 Open  access trials

 Implementation
 Project design

 Project development

 Advertising

 Marketing strategies

 Events
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Ethics



Problems we encountered

 Limited hardware experience

 Lack of internal funding

 Time constraints

 Stock supply shortage

 Non-existent marketing scheme

 Weak inter-department 
communication within MSI

 Understaffed

 Lack of manuals

 Hardware

 Software



Solutions



Long Term Goals

 Making the Fab Lab into a 
viable open access museum 
exhibit

 Creating short-term  design 
programs
 90 minutes

 2-3 sessions 

 Making project tutorials 
available for instructional 
purposes

 Marketing the Lab both 
inside and outside the 
museum
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Questions?


