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National Survey

500 qualified
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Project Manager: Eddie MoralesTeam Leader: Jordan Sherer
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Our Team



 

● Team Values ●



 

● Goals & Objectives ●



 

● Phase One Activities ●



● Phase One: Survey Analysis ●

 

Likely Buyer Demographics

• Caucasian 

• Female

• Ages 31-65

Lifestyle Preferences

• Some College 

• Supermarket Shoppers

• Health Conscious



● Phase One: Survey Analysis ●

 



 

● Phase One: Defining the Product ●
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● Phase One: Competitor Analysis ●



● Phase One: Ethnographic Research ●

 



 

● Phase Two Activities ●



 

● Phase Two: Branding ●
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● Phase Two: Branding ●

 

 



● Phase Two: Buzz Marketing ●

Social Media Marketing

 

 

Buzz Marketing Agency



 

● Phase Two: Buzz Marketing ●

 

Qu ic k Tim e™ and  a

TIFF (Unc om p res s ed ) de c om pre s s o r

are ne ede d to  s e e th is  p ic tu re.

 

 



● Phase Two: Public Relations ●

 

 

No Bake Eggstravaganza
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Winner: Jennifer Keplinger!

Judges



● Challenges ●

 

• Pressure for Results

• Many Ethical Issues

• Convince Others 

Pasteurization is 

Important



● Ethics ●

 

• Proper Online Conduct

• Honesty in Reporting Data

• Honest Claims



● Recommendations ●

 

• Host Larger Scale P.R. Event

• Test New Shelving Markers

• Try more Buzz Marketing



● Recommendations ●

• Use Cross Promotions

• Try Specialty Stores

• Capture New Markets

• Build Marketing Relationships

 



● Conclusions ●

 

• Recommended Cost Effective 

Alternative Marketing Strategies

• Opened Communication Channels 

with Consumers on Internet

• Provided Client Extensive 

Research



 

● Acknowledgements ●



● Try Them for Yourself! ●

● Recommend to a Friend ●

 

 



Questions?


