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CompetitorsCompetitors

•Stuffed toys
•Games
•Limited social networkingg

•Stylish dollsStylish dolls
• idealized girl culture
•Features similar to American girl•Features similar to American girl

and we offer… and we offer

BFF
Safe Social 
Networking

Customization
Networking

Games, gossip 
and more
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RealReal

FashionFashion Wireless

AccessoryAccessory Communication

Competitorsp

and we offer… and we offer



Market ResearchMarket Research

8 million Tween Girls8 million Tween Girls
With Household income > $50KWith Household income > $50K

B i $30 8 billiBuying power $30.8 billion
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&Revenue & Expenses
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Go To MarketGo To Market

• 14,000 girls in Chicago Area 
CouncilCouncil

• Majority of Girl Scouts 14 and 
belowbelow

• Existing corporate partnerships
• Nationwide boasts 3.7 million 

girls
• 1,000 free necklaces initially
• Expand distribution to tween 

retailers and online sales at 
bfflessthan3 combfflessthan3.com
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M tiM ti ™™eMotioneMotion™™eMotioneMotion
presentspresentspresentspresents

BFFBFF<3<3™™ NecklaceNecklaceBFFBFF<3<3™™ NecklaceNecklace

ProblemProblem
C  b i i   i i  f  •Current web communities are inappropriate for tweenspp p
Ab  f h i l l  i  li  i l t ki g•Absence of physical closeness in online social networkingp y g

Virtual RealSolutionVirtual RealSolution

TeamTeam

St teMotion Startup
Advisors Resources

A l  R
Dr. David Pistrui
Managing Director,
Accumen Dynamics, LLC

Prof. Jim Braband
Angel Investor &
Faculty Advisor

Prof. Vida Winans
Faculty Advisor
(Technical)

Nik Rokop
President & CEO 
nLake Technology Partners

Prof. John Stoner
Legal Advisor

Avelo Roy
Ed S d

acu y d so
(Business)

( )

Ed Suda
Avelo Roy Ed Suda
Cofounder & 
Interim CEO

Cofounder &
Interim COO

Team Team 
eMotioneMotion

Krystyna Domagala
Business Manager

Leo Bassett
Financial Analyst

Sara Sustersic
Market Analyst

Alessandro Segre
Technical Manager &

Vinayak Badrinathan
Software Developer

Jesse Young
Software Developerg y y g

Circuit designer
pp



Wh  Wh  M tiM ti ??Why Why eMotioneMotion™??Why Why eMotioneMotion ??

$$ 29.99$ 29.99
BFF<3 NecklaceBFF<3 Necklace

$ 04 99$ 04.99$
Customized CasingCustomized Casing

Simple Low FriendshipSimple 
T h l

Low 
P i

Friendship
Fashion &Technology Price Fashion &

Online SecurityOnline Security

C t St tCurrent Status

F i l D kt  Market Functional IP Desktop 
W b itMarket 

Research Prototype
IP 

Protection
p

S ft
WebsiteResearch Prototype Protection Software

Future Product LineFuture Product Line

Autistic
Children

Senior
CitizensCitizens

Ageg
25 to 40

Age
25 to 40

Age
18 t  2518 to 25


