eMotion™

presents

BFF- ™ Necklace

"Problem

eCurrent web communities are inappropriate for tweens
eAbsence of physical closeness in online social networking

ot Solution

*Profile
*Chat
*Customize
messages
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Why eMotion™?

\’\'\ $ 29 . 99 est "'riends -orever

BFF<3 Necklace
y or $ 04.99 —
\ Customized Casing
Simple |  Low ~ Friendship
Technology Price Fashion &

Online Security

‘Current Status

Research  prototype  Protection  goftware ebsite

Market . Functional
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Future Product Line

Autistic
Children

Senior

Citizens

NASCANT 500
1ST PLACE 4TH PLACE

NASCENT 500
BUSINESS PLAN COMPETITION
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bfflessthan3.com
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Stylish dolls
e |dealized girl culture

... and we offer

Safe Social
Networking

BFF
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kajeet: WAY more than a cell phone!

Real

/ Eashion / Wireless

Accessory Communication

[ —
Competitors

Ringtgnes Text Messaging ’
We have tons of ‘tones, even from your Like Yt?clrj F?edt_us ":t'?é?'llll e e o
favorite music artists, and we're adding you about texting'? Sul,

new ones all the time!

Details >>=

Configurator
Games Exclusive to kajeet!
Board games, card games, sporis games, Customize your service
adventure games - yeah, we got game. to the max!

Details ===

Wallpaper phone? If you do, you
kajeet has more ways to style your phone definitely need to check
than you can imagine! out Picture Messaging!

Details »>=>

kajeet Navigator
The easiest way to
find all the Good Stuff
you want.

Details ===

Ty, SpjEus S

any SPlIUS SEo0

we have a few ideas. ..
Details ===

Details ===
I:”mmm:

Feeds

Horoscopes, Fun Facts
and more! Premium text
messages right to

your phone!

Details ===

Picture Messaging
Got a kajeet camera

Details ===

power of IM in the palm

first month is free! _ . .
bedle Start building your IM{e™
Details ===

| .. Device Help
| Home

New S5hun Groups
Listed are the groups that you have jained
but nat named. Click on a group o rename it,

'Y Shun Group #1

B Created Feb Ist, 3:24pm
E_I)ixﬁhssiz'foung
g'u’inn':,f ak Eadrinathan
Algssundru Segre

") Shun Group #2

v B Created Feb Ist, &:16am
\?Mela Roy
__Edwzlr'd Suda

Apps
Google Maps on your
kajeet phone lets you get
directions, see satellite Unlimited instant messages at no extra cost,
photos and more. Cool! o
Details >>> Address Book to store IM-Me™ friends.
A badkight for easy IM viewing.
Mobile AIM
Mobile AIM puts the Supports up to six chat sessions

at a time.

of your hand — and the Create chat groups with your IM-Me™ friends.,

community today!

W& Charging (

Device Information

Name: Jeff Engel
Battery: Charging (56%.)
Last Syne: Yesterday, 2:01pm
# Groups: 6

Mearby BFFs

.:9 Jim Braband
8 @9 Avelo Ray
B ) Jessie Yaung
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Market Research
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Poll Results

Poll Results

How do you find out about cool websites?
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e m U Getting a new back to school outfit? by fashion gt
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wikhl 000 o Defintoly
web
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Poll Results change.

Poll Results
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Do U Have a MySpace Page?

Yos, |
am

unger

yEars

ves.| Would you rather....

13or
older, Toxt
Mo, |
am
under

13,

Mo |

1]

51%

am
13ar

older.

Do tween girls .
spread the Market Slze
word about
their fave

* Marketsize: 8,000,000 tween girls nationwide

can bet the — Household income over $50,000

products? You

mortgage on — 55% use Internet to communicate
it... and when

they find
SEUhEIGE . Our market’s buying power = $30.8 billion

love or NOT,

— 40% have cell phones

— Spends $110 per month on average
they want to tell the world ALL about it. These girls are alpha girls. ..

they are peer influencers and other girls are listening to them.

MarketResearch.com, Inc., The U.S. Tweens and Young Teens Market, 3rd ed. 2005.
Simmons Market Research Bureau, Kids and Teens National Consumer Survey, Fall 2004.

Tween Girls Clique?

Are Cliques in school really
important to girls? Or do they
seem more important than they
really are? The AllykKatzz Tween
girls tell us what goes on in

TWeen SU rvey SayS... . THEIR schools.

* Tween girls enjoy customizing devices - ) ~ First, we asked the girls, Are

_ _ _ Cligues Important In YOUR school?

* 68% stated they like keeping up with the latest
fashions 0% said yes and 40% sgid no. Then also told us that cliques arent a

boy thing. they said...

* Parents prefer monitoring their child’s internet
activity




Sales
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Revenue & Expenses
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Cumulative Cash Flows
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Go To Market

. 14,000 Girl Scouts in Chicago

it Sconts of E‘li{raﬁa Are.a Cpuncil :
. Majority of Girl Scouts 14 and

below
Existing corporate partnerships

Nationwide boasts 3.7 million
girls

1,000 free necklaces initially

Expand distribution to tween
retailers and online sales at
bfflessthan3.com

Sales Projection

Units Sold BFF
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