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VirtualVirtual
KKnown 
Friends SecurityFriends

bffl th 3bfflessthan3.com

Fun n 
G

and much 
Games more

CompetitorsCompetitors

•Stuffed toys
•Games
•Limited social networkingg

•Stylish dollsStylish dolls
• Idealized girl culture
•Features similar to American girl•Features similar to American girl

and we offer… and we offer

BFF
Safe Social 
Networking

Customization
Networking

Games, gossip 
and more

Bfflessthan3 comBfflessthan3.com



RealReal

FashionFashion Wireless

AccessoryAccessory Communication

Competitorsp

and we offer… and we offer



Market ResearchMarket Research

8million Tween Girls8 million Tween Girls
With Household income > $50KWith Household income > $50K

B i $30 8 billiBuying power $30.8 billion



SalesSales

&Revenue & Expenses
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Go To MarketGo To Market

• 14,000 Girl Scouts in Chicago 
Area CouncilArea Council

• Majority of Girl Scouts 14 and 
belowbelow

• Existing corporate partnerships
• Nationwide boasts 3.7 million 

girls
• 1,000 free necklaces initially
• Expand distribution to tween 

retailers and online sales at 
bfflessthan3 combfflessthan3.com

Sales Projection
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