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Company: eMotion™

Product: BFF<3™ Necklace



Problem

e Current web communities are ina opropriate for

.......

networking
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Technology Progress

Sophistication and miniaturization of circuit
— Breadboard to PCB
— Circuit inactive for most of the time

Battery selection

10 X Range increase
Robust Software
Emulator




Business Progress

Revised Business Plan

Revised Financial estimates

Primary and secondary Market research
Potential partnering investigations

nterviewed key people in this market



Current Status
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— Initial functional prototype complete e :

Nearby BFFs
Be

— Desktop software in design
— Website in development
— Seeking partnerships

— Paper work for LLC and drafting the operating agreement
— Developing intellectual property strategy

<3




Organizational Structure
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Market Size

* Market size: 8,000,000 tween girls nationwide
— Household income over $50,000
— 55% use Internet to communicate
— 40% have cell phones
e Our market’s buying power = $30.8 billion
— Spends $110 per month on average

MarketResearch.com, Inc., The U.S. Tweens and Young Teens Market, 3rd ed. 2005.
Simmons Market Research Bureau, Kids and Teens National Consumer Survey, Fall 2004.



Tween Survey Says...

* Tween girls enjoy customizing devices

* 68% stated they like keeping up with the latest
fashions

e Parents prefer monitoring their child’s internet
activity




Sales Strategy

Media Outlets
— Product reviews
— Local TV & radio
— Tween e-tailer partnerships

High-visibility sales
— Mall kiosks
— Placement in fashion accessory stores




Tween Market

Comparison
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What value do we provide?

A

Security




Risk & Mitigation

 Product Risk

— Range of transmission
* Market Risk

— Existing substitutes
— Limited product life cycle

* Business Risk
— Few barriers to entry



Go-to-Market Strategy

Create a buzz

1,000 free necklaces initially
Get Parents on Board
In-store Retail trials

Initiate a viral chain reaction
Extend product line




Distribution Channel

 Direct Internet Sales

— Necklace and its accessories

e Retail Stores

" stice SR
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TARGET.



Proforma income statement




Key Financials

* |nvestment Cumulative Cash Flows
— $200,000 on inception 1000
— $300,000 on first sales o
$1.000.000
$800,000
£600,000
* Investor Return oo
— Strategic acquisition _
— 60% return (5x, 3 yr) ;:::::

-5600_000

2 3 4 5 & T 8 9 1M 11 12
Period (Quarterly)




[ EXIT ’ Strategy

e Strategic acquisition What's Your | it
— Cellular phone providers ) Sh'aTl!l]lj"

— Tween retailers @
A o

— Toy manufacturers A ﬁs,




Why Invest?

Three-Fold Offering
Simple & affordable technology
IP opportunities

Active advisors
Future product line with growth opportunity



Thank You



Product Challenge

* Product Challenge
— Range of transmission
— Miniaturization
— Battery life
— High volume , high quality manufacturing



Device Competition

Network Closed

Type

Range 100 ft.

Allowable
connections

Instant
messaging

Interactive
Format

Portable Semi

Fashion No
accessory

Unit Price

Open

Global

Talking,
texting

Yes

Yes

Varies

Open

Global

Infinite

Instant
messaging

No

No

Restricted

65 ft.

Instant
messaging,
drawing

Semi

No

$129.99

Closed

1000 ft

60

Visual
Morse Code

Yes

Yes

$29.99




Website Competition




Closed
Network

Portable

Fashion
accessory

Customizable
appearance

One-time
cost

Collectible

Range 100 ft.

Global

Global

65 ft.

1000 ft




Visitors to virtual worlds for tweens (and younger)

: 7.000
Stardoll
1,241,000
5,000
Webkinz

3 879 0oo

Club Per‘uguir‘u
40?3 000

Visitors




