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GENERAL INFORMATION

TechNews is written, managed, and edited by
the students of, and funded in part by, Illinois
Institute of Technology. The material herein does
hot necessarily reflect the opinions of Illinois
Institute of Technology or the editors, staff, and
advisor of TechNews. There will be ho censorship
of TechNews publication by the faculty or staff
of IIT. Sole authority and responsibility for
publication and adherence to the values set
forthin this policy restswith the TechNews staff.
This paper seel(s to bring together the various
segments of the Illinois Tech community and
strives through balance and content to achieve
a position of respect and excellence. TechNews
strives for professionalism with due respect to
the intellectual values of the university and its
community. All material submitted becomes
the property of TechNews, and is subject to any

editorial decisions deemed hecessary.

SUBMISSIONS

TechNews is published on the Tuesday of each weel¢
of the academic year. Deadline for all submissions
and announcements is 11:59PM on the Friday prior
to publication. Articles , photos, and illustrations must
be submitted electronically to the TechNews website
at technewsiit.com.

EDITORIAL POLICY

The editors reserve the right to determine if
submitted material meets TechNews’ policy and
standards.

LETTERS TO THE EDITOR

Letters to the editor may be submitted by anyone,
but are subject to review by the editor-in-chief.
All letters-to-the-editor become the property of
TechNews upon submission. TechNews does nhot

accept or publish anonymous letters.

ADVERTISING

Legitimate paid advertisements, from within

or outside the lIT community, which serve to
produceincome for the paper, are accommodated.
TechNews holds the right to deny any
advertisement unsuitable for publication. Media
Kits are available upon request. Ad spaceis limited
and is taken on a first-come, first-serve basis.
Contact the Business Officer at business@
technewsiit.com for more information.

LOCAL ADVERTISERS

To place an ad, contact us via email at
business@technewsiit.com.

NATIONAL ADVERTISERS

To place an ad, contact Mediamate at
orders@mymediamate.com

CLASSIFIEDS

To place a classified ad, contact us via email at
business@technewsiit.com.
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Should IIT join NCAA Division 3?

Let us know what you think! Check out the poll at fechnewsiif.com and send your comments or thoughts to epinion@technewsiit.com.
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Do you think the Scarlet Hawks should
remain in the NAIA or move to the NCAA
Division 37:

NCAA Division 3

Sex Week ads: up close and personal

By Anonymous
TECHNEWS WRITER

It's not always an easy task to get a person
out of their clothes, but when the opportunity
arose to do so for an event as positive as Sex
Week, [ happily peeled off a couple of layers.
I knew it would get some looks. I expected to
hear some talk. This is why I elected for my
participation to be anonymous. That is, the ads
were posted without my face visible in them.

What I did not expect was for that talk to be
so centered on my body, rather than the event
itself.

Within a day of the ads being posted in the
MTCC, mine had been vandalized, and the
male counterpart was missing. Since then, the
Sex Week blog addressed the accusations of
sexism, but the criticism has not stopped.

After days of listening to and reading com-
ments by students on behalf of “the girl in the
photo,” I've decided it’s time that girl address
those concerns herself. Here I go.

Concern #1: 'These ads are sexist.

I cannot disagree more. As stated in the
blog, there are two versions (male and female)
specifically to avoid sexism.

Concern #2: It is important to validate
other opinions in the feminist movement, so
you shouldn’t shoot down opinions, and you
should apologize.

I wholeheartedly agree with the first part
of this comment. In the very first meeting
Feminists United ever had, members learned
about different schools of feminism and their
differing viewpoints. Almost every meeting
since then has been in discussion form, allow-
ing students to hear opposing viewpoints on
current topics through the lens of feminism. I
don't believe this is an organization that looks
to “shoot down” other opinions. Of course, it’s
important to validate other opinions, but it is
also important to fully understand our own,
and to stand up for our convictions without
apology. What social justice movement could

survive if its members did not feel strongly
enough to answer to criticism?

Concern #3: These ads exploit the people
in them.

Neither of us feels exploited and we both
agreed to be involved, knowing exactly what
these photos were going to be used for. There
was no coercion, no incentive, no peer pres-
sure involved. We volunteered.

Concern #4: These ads are harmful be-
cause they imply that the ideal “sexy” person
is physically attractive.

Nowhere on anything related to Sex Week
does it say that either of these bodies is ideal in
any way. [f you think they are physically attrac-
tive, good for you! But everyone has different
tastes, and a big part of feminism is rejecting
the idea of an “ideal body.” Just looking at the
event topics for Sex Week - communication,
safety, consent - you don't see a thing about
physical ideals, just healthy attitudes toward
sex and sexuality.

Concern #5: These ads objectify the peo-
ple involved.

So far, I gather that people believe this be-
cause there are no faces, and also because the
images are being used to “sell” something. My
face is not there because I wanted to remain
anonymous. It’s for protection, not because Sex
Week wants you to think people are nothing
more than their bodies. And, to address one
commenter’s concern that the advertisers were
choosing “sexy” people because they sell bet-
ter, this just isn't the case. They chose us out
of sheer convenience. A wide array of bodies
would have been wonderful, but it is difficult
to find willing students. It would have been just
as sexy and would have grabbed just as much
attention with other bodies. I truly believe this.

Concern #6: The ads offend some, and im-
pose your moral ambiguity on others.

Of course the ads offend some. But they
don’t impose anything on anyone. First off,
we aren't “morally ambiguous.” We know what
our stance is about the poster, and that is that
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the posters are appropriate for the topic and
do not objectify those involved. 'm sticking to
my guns on this stance, while acknowledging
that some people don't like them. That’s fine. It
is totally okay to have differing opinions, but I
am not ambiguous about my viewpoint, so the
posters stayed, and those that disagree with us
are still welcome to participate in the week or
protest (as some have).

I hope that these arguments answer some
questions and make our intentions more clear.
I'd also like to add that the sexiness is not syn-
onymous with objectification. Objectification
would lie in the intent of the advertiser and the
mindset of the viewer [ think it’s clear that the
commenters did NOT believe “the gitl in the
photo” was just a body, nor did Feminists Unit-
ed intend to imply as much. It is okay to post
attractive images and to be attracted to them,
too, so long as we recognize there is more to
the people involved. We recognized that with
these comments, and despite the controversy,
that, at least, is something to celebrate.

As aside note, I also want to say that [ don't
appreciate being spoken for, and frankly, I find
it infuriating when people put words in my
mouth. Next time yvou see a girl or a guy on a
similar poster, consider that he/she has a mind
of his/her own, and made an informed deci-
sion in agreeing to participate in the advertis-
ing.

As we look back at Sex Week, lets remem-
ber not to judge each other. When we are so
surrounded and so concerned by sexism, it is
easy to forget that militant modesty does not
necessarily combat it (sometimes, it can even
be a symptom). Lets stop slut-shaming and
remember that a person who is proud of his/
her body and his/her sexuality is something to
aspire to, not something to be ashamed of.

Happy Sex Week, IIT!

Love,

The Girl From the Sex Week Poster




